OW TO START OR
REBOOT YOUR

FARMERS' MARKET!
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LEARNING CIRCLES:

* Goal of our learning circle is to explore a topic through guided dlscu
sharing

* Introduce yourself in chat

* Type your questions in chat

* Raise hand icon, if would like to share
* Be respectful of each other | l'i"‘i..,(./
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WHAT IS A FARMERS' MARKET?

Farmers' markets are regular or seasonal community gatherln
where local farmers, ranchers, (fisheries), producers, food vendd‘rsh T
and artisans sell their local and sustainably made products directly :

to community members.
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PROMOTION AND MARKETING

* Promotion is any communication that attempts to influenc : /
people to buy products or services. -

* Marketing is the activity or business of promoting and selling
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PROMOTING YOUR FARMERS MARKET

* Initial promotion & continued promotion is required to build
awareness and to communicate when the farmers marke, |
operating.

e Start early even if you are an established farmers marketl

* Promotional activities should focus on creating a positive |magé
as well as providing details about when and where the market
is operating.

* Promoting

our farmers market will help build your farmers

What do you want to be known for?
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TRADITIONAL PROMOTION

1. Advertising 2. Media coverage 3. Socialmeaﬁa'
* Fliers * Television . Facebookfd'ﬁ;'-;;;_:____
* Mailers * Radio * Instagram
* Billboards * This should be FREE! * Twitter
* Newspapers How? * Blogs

* Sandwich boards Online ads — paid are




OTHER TYPES OF PROMOTION:
 Website

 Word of mouth

e Farmers Market Newsletter for customers

* Elevator pitch — Who, what, where, when and why.
* Important to include the why or purpose of your farmers market

* Business cards or farmers market cards with QR code to website
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WORD OF MOUTH...WEBSITE AND SOCIAL MEDIA

e This is considered by many to be the most effective way to prorﬁp
business and, best of all, it is free.

* According to Nielsen studies, 83% of consumers trust the
recommendations of friends and family (2015 Nielsen Global Trust in "
Advertising). 1,
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ADVERTISING OPPORTUNITIES:

* Have a Volunteer booth at the market

* Provide free community booths for non-profits
* Posters

* Door hangers

Articles in local newsletters

* Create market event bookmarks for the library
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AND THEN THERE’S PROMOTIONAL ACTIVITIES:

Consider adding promotional activities into your advertlsm
promotion, such as:

* Highlight a vendor per week on social media, newsletter, etoc"i’.'/;';;'* .

* Highlight a vendor at the farmers market

» Offer free samples of vendor products, if health dept. allows
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What other activities can you do thatarealso
romotional?




MARKETING PLAN

* Part of a business plan!

e Describes how you will get your customers to come to the Fa;r'rf -,,/e'
market . e

* You will need to include market research which identifies your ‘
target market - your customers




SOCIAL MEDIA — FACEBOOK & INSTAGRAM

* Using Business Suite (Facebook product) — create on pos
which is shared to both platforms R

e Posts can be created on the Business Suite Platform |‘|‘"'i‘4.,.(,
directly or use CANVA to develop post style, holida ¥




FT WAYNE FARMERS MARKET —

LEIGH ROWAN SHARED VIDEO ON HOW TO PUT AN
INSTAGRAM POST TOGETHER AND HOW TO TAG OTHERg"'T:;;%

* https://drive.google.com/drive/folders/1pJX7Z2vtZkHWQV1Y h4hlpFy-
PuKtDe



https://drive.google.com/drive/folders/1pJX7ZvtZkHWQV1Y_h4hIpFy-gyPuKtDe

Your story  theshrugging... wildterracotta lunarinfusion...

@ thehoneyplant .
%/ Honey Plant .
Y

Open the
instagram

app to the
main page

B/ Honey Plant

O (‘? X Add to story

:// Post ﬁ
o~ tory '\-_D > . B2 8 W
¥ el Gl Find and click on the
i L e photo you want to use as
i your subject

A

FWFM 2-26-22 v

Tap on the

plus sign near

the top
and select
You ;a»hoose frdm

your different gallery
albums

When you've made
your photo
selection, you'll see
this screen

‘ Close friends °

i O

Your Stories




12308 @ X Bl 85%8 12:30 @ XAl 85%8 1 Nl 85%8 12:31 @ © N Dl 85%8
Done = vy X  Select alocation C
Q. search To tag us, hit the @mention and

start typing FTWAYNESFM

Find a location...

Women's Day
ﬂ @ % %7‘9 ) &l" N P77~ o ™ - s y Ft. Wayne's Farmers Market
N e & \% 07 < R C - v Wss 285 W. Douglas, Fort Wayne, Indiana
B Fer 0 8 i

(i 9.9, & 7 ! S s
' ’ u [ SlGo0l=] ¥ ' B b ) s : o Y .
= ') v \ ’ Rl f Fort Wayne, Indiana
. . Les &y \ : f
7 . ) \

Do the same for
CXEm

@location so people
Here, you can select know where we are
L | different colors when you
ftwaynesfm  hettyartspastry goldengreens... twistedpantry... | tag someone when you
@ T Q - tap on our name

Indiana's 3rd Congressional District

s JRCYN st

Electric Works
1020 Swinney Ave, Fort Wayne, Indiana
2434516718191 0

Embassy Theatre
\ ”: S FM ' 125 W Jefferson Blvd, Fort Wayne, IN

: 3 9 & ) Downtown Fort Wayne
sidjf g h j \ Downtown Fort Wayne, Wayne

) ‘ b ‘ Junk Ditch Brewing Company
G z X c v b n.-m & 1825 W Main St, Fort Wayne, Indiana

SW|pe up from the
bottom of your screen to ~ e : Hop River Brewing Company

. 1515 N. Harrison St, Fort Wayne, Indiana
access post options
Il 0 < e
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\t To move items, hold and
' drag them to where you
N want BAG A BOUQUET TODAY

You can also change the
| colors for the location tag §

. = M I TI‘.II. AREEAR WY
my
Aad Ao  Aa @ Aa = .,
Add fun graphics by || m
@ Mention QO cdion - . ‘.l /
swiping up and searching

.,
-

todays N+ for what you want with
keywords

: - today today's
8 © PARKVIEW FIELD [ 1.2 3 4 5
FM

\\ - ‘*‘-w:\

N

6718119110

To add custom text, = ¢
click on the screen or on R
the "A" at the top of the screen.
You can pick text colors too!
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The image can also be
placed anywhere

| 0 PARKVIEW FIELD

% Your Stories

i' W
0 ik » L? ,
g To delete anything, drag
it to the trash can at the
bottom and let go

N =l 85/0I

To share your creations, tap
on the white and black
arrow at the bottom of the
screen

To confirm, tap on the
share button at the
bottom of the screen.
You're now done!

Share

Your Story
And Facebook Story

Close friends
33 people

Message




REFERENCES

e Global Trust in Advertising — 2015 — Nielsen
accessed 3/23/2022

* https://extension.purdue.edu/extmedia/EC/EC- .
739.pdf i
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https://www.nielsen.com/eu/en/insights/report/2015/global-trust-in-advertising-2015/
https://extension.purdue.edu/extmedia/EC/EC-739.pdf
https://farmandanimals.com/how-to-start-a-farmers-market-in-your-town/
http://sba.gov/

	How to start or reboot your farmers' market! �Session 6�Facilitated by�christina Ferroli �& Gerri Bonner
	Learning circles:�
	What is a farmers' market?
	Promotion and marketing
	Promoting Your Farmers Market
	Traditional Promotion
	Other Types of Promotion:
	Word of mouth…Website and social media
	Advertising opportunities:
	And then there’s Promotional activities:
	Slide Number 11
	Marketing Plan
	Social Media – Facebook & Instagram
	Ft Wayne Farmers Market – ��Leigh Rowan shared video on how to put an Instagram post together and how to tag others
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	References 

